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CENTRAL PROPOSITION

Understanding the
intention to serve.
An integrative Indian perspective explores the deeper motivations
of social entrepreneurship.

Read the research

01 Background and question

Social entrepreneurship brings social purpose into economic activity,
yet its definitions and research traditions differ. The chapter asks what
lies beneath an entrepreneur’s willingness to serve society.

RESEARCH QUESTION

How can Indian philosophical perspectives help explain
motivations and intentions in social entrepreneurship?

02 Conceptual framework

Worldview
Assumptions about reality and
purpose.

Service
Action directed towards wider
benefit.

Five principles connect unity, embodied knowing, holistic life goals, all
connectedness and doing without doership. Together they orient
inquiry towards motives as well as visible behaviour.

03 Evidence and method

Conceptual interpretation of Indian philosophical sources, placed in
dialogue with social entrepreneurship literature.

The authors use worldview questions and illustrative organisations to
develop an integrative paradigm. They propose a research process
that examines the object, purpose and coherence of inquiry, without
treating the examples as a validation study.

04 Making worldview assumptions visible

The chapter uses worldview questions to connect philosophical assumptions
with the purposes of action.

Original Table 9.2, first part, [1], p. 170. The table continues on p. 171; this panel faithfully reproduces the
source artwork.

Five integrative principles

Unity · embodied knowing · holistic goals · connectedness · doing without doership

05 Findings and contributions

A Plural forms of enterprise

Integral unity allows different expressions of social entrepreneurship to be
understood within a wider whole.

B Knowing through action

Embodied knowing and holistic life goals connect experience, material
needs and spiritual aspirations.

C Motivation beyond the ego

Connectedness and doing without doership direct attention to service and
the actor’s inner orientation.

06 Discussion

The framework makes assumptions about purpose explicit. It suggests that
research should examine how entrepreneurs understand their responsibilities,
learn through experience and relate their work to a wider social or spiritual
horizon.

07 Limitations and next steps

The chapter develops propositions rather than testing them. Motives and inward
experiences are difficult to infer from behaviour alone; comparative qualitative
and participative research are proposed.

CONCLUSION Understanding social entrepreneurship requires inquiry into the worldview, experience and intention that give service its meaning.
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